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User Persona 
Information

// Questions to ask

// What we need to know

PEOPLE

WHO ARE OUR USERS? WHERE ARE THEY ACCESSING?

WHEN ARE THEY ENGAGING? HOW ARE THEY ACCESSING?

WHAT ARE THEIR HABITS?

CONTEXT ACTIVITIES

Personal history

Mood

Culture

Education

Demographics?

Prior knowledge of our content?

Culture?

Education level?

At work? At home?

In a public setting? 

In the car or on the road?

Are they distracted?

Morning or evening? 

Routinely or occasionally?

During a crisis or other 

extraordinary time?

Desktop,  tablet, mobile  

or other device? 

Broadband or slow connection? 

Proxy server or firewall?

Do they use social networks? 

What sites and products  

do they use? 

What are their relationships with 

people? With other products?

“A persona is a user archetype you can use to help 
guide decisions about product features, navigation, 
interactions, and even visual design.”  
Kim Goodwin, VP of Product & User Experience at PatientsLikeMe

“It’s all about People, their Activities, 
and the Context of those activities.”  
Stephen P. Anderson, Head of Design, Innovation Garage  

at Capital One

Location

Distractions

Devices

Relationships:  

people to things,  

people to people

What is the user trying to accomplish? 

When might they interact with it? 

What tasks must the user complete to accomplish 

their goals?

Are there any pain points in the current ways they go 

about these tasks? 

Credit: Stephen P. Anderson
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User Persona 
Examples

Healthcare  
user persona

Non-Healthcare  
user persona
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Use one sheet for each persona. 

User Persona 1 
Worksheet

Name, Lifestyle + Demographic Details

Behaviors, Habits + Beliefs

Scenarios/Experiences + Frustrations

Needs + Goals

10 min
TIME TO COMPLETE
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Use one sheet for each persona. 

User Persona 2 
Worksheet

Name, Lifestyle + Demographic Details

Behaviors, Habits + Beliefs

Scenarios/Experiences + Frustrations

Needs + Goals

10 min
TIME TO COMPLETE




